
A comprehensive marketing plan that includes both print and 
online media will help your business maximize its exposure 

in the marketplace. FABTECH provides a selection of advertising 
products perfect for marketing your products and services before, 
during and after the event. 

FABTECH CONTINUES PRICE FREEZE —  
NO advertising rate increase for 2011!

Now is the time to take advantage of the deep discounts offered with any one of the comprehensive advertising 
packages available for 2011. Choose from a variety of print and online products to create the advertising package 
that best fits your promotional needs. Package discount applies to advertising orders received by 7/29/2011.  

Advertising Packages 

* ��Net cost must total a minimum of $1,000, received no later than 7/29/2011. Early Bird package discounts will be applied to final cost. 
Regular rates apply to orders received after 7/29/2011. 

PLATINUM PACKAGE
Purchase five (5) advertising products and receive 12.5% off net rates.*

�GOLD PACKAGE
Purchase four (4) advertising products and receive 10% off net rates.* 

�SILVER PACKAGE
Purchase three (3) advertising products and receive 8.5% off net rates.*

�BRONZE PACKAGE
Purchase two (2) advertising products and receive 5% off net rates.* 

North America’s Largest Metal Forming, Fabricating, Welding and Finishing Event 
November 14-17, 2011 | McCormick Place | Chicago, IL  USA
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Ad Size 	 Rate	 Mechanical Specifications

Business Card Size 	 $1,995 	� 3.4” W x 1.5”H  
(Limited number available)

Exclusive Back Cover	 $4,995 	 3.8” W x 8.6” H 

	 TRADESHOW MAP ADVERTISING
	� This invaluable fold-out map and pocket guide will be mailed to all pre-registered attendees before the show and features a 

floor plan, exhibitor list, event schedule, and local map highlighting points of interest. New this year, the Tradeshow Map floor 
plan will also be part of the Official Show Directory, distributed to attendees on-site. A Tradeshow Map ad is now an easy and 
low cost way to get your company noticed before, during and after the show!

	 Tradeshow Map Order Closing & Material Deadline: August 26, 2011

ATIONAL & AWS WELDING SHOW | OCTOBER 31 – NOVEMBER 2, 2006 | GEORGIA WORLD CONGRESS CENTER | ATLANTA, GA 
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Ad Size 	 Ad Rate	 Mechanical Specifications

Standard Full Page B/W 	 $3,450 	 Trim: 8¼” x 10¾”, Live: 7¾ x 103⁄8,  
		  Bleed: 8½” x 11” 
2⁄3 B/W	 $2,750	 45⁄8” x 10” 
½ Horizontal B/W	 $2,050		 7” x 47⁄8” 
½ Vertical B/W	 $2,050		 45⁄8” x 7¼” 
1⁄3 Horizontal B/W	 $1,790	 45⁄8” x 47⁄8” 
1⁄3 Vertical B/W	 $1,790	 23⁄16” x 10” 
¼ B/W	 $ 990	 33⁄8” x 47⁄8”

Color Charges 	 4-color process $900	 2-color process* $400 
	 * For 2-color ads, 2nd color will be 4-color process tint matched only.

Premium Positions (Color Only)
Inside Front Cover (std) $4,872 	 Back Cover (std)  $4,872
Inside Back Cover (std) $4,872 	 Tab Dividers (std) (8 available) $4,872
Page 3 (std) $4,872

	 SHOW DIRECTORY ADVERTISING 
	� Advertising in the Show Directory will maximize your company’s visibility at the 2011 event and dramatically increase booth 

traffic. This exposure continues throughout the entire year, extending your sales far beyond the show. Attendees utilize this 
resource year-round as a “buyers guide” to find all the leading forming, fabricating, welding, and finishing industry suppliers.  
(Ad placement available on a first come, first served basis)

	 Official Directory Order Closing & Material Deadline: September 23, 2011

= New Product

Exhibitor
List
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Aquasol
C O R P O R A T I O N

In just three simple steps you are ready to weld.

1.800.564.WELD 
www.aquasolcorporation.com

Clean
pipe with 
EZ Wipes®

Insert EZ Purge®

Dam or form
with Aquasol ®

Paper & Tape

Cover root 
gap with 
EZ Zone™

Tape

AQUASOL® Paper & Products
Make Purging Effortless!

Visit us at
Booth 15100

1 2 3

Arc Welding, Tube & Pipe Fabricating, Tube
& Pipe Producing, Welding
Machines/Equipment

Arc Products . . . . . . . . . . . . . . . . . . 10053
1245 30th St.
San Diego, CA 92154
ph: 800-770-0063
fax: 619-628-1028
www.ap-automation.com
Arc Welding, Robotics, Tube & Pipe
Fabricating, Tube & Pipe Producing,
Welding Machines/Equipment

Arc Specialties Inc. . . . . . . . . . . . 12111
1730 Stebbins Dr.
Houston, TX 77043-2807
ph: 713-631-7575
fax: 713-356-0844
www.arcspecialties.com
Arc Welding, Cutting, Fastening & Joining,
Finishing, Inspection & Testing, Job
Shop/Contract Manufacturing, Lasers,
Material Handling/Marking, Resistance
Welding, Robotics, Thermal Spraying, Tube
& Pipe Fabricating, Welding
Machines/Equipment
Principals:
ABB Robotics, ARC Systems, Eutectic,

Miller Electric, Stellite, ESAB NA,
Lincoln Electric
Representatives:
Academy Group, Edmonton, AB Canada
ARC-MER Corporation, Tucson, AZ
National Alloy & Equipment, Houston, TX

ARCON Welding Equipment, LLC . 11093
2203 Northwood Dr.
Bldg.10
Salisbury, MD 21801
ph: 410-572-6000
fax: 410-672-6027
www.arconweld.com
Arc Welding, Fastening & Joining,
Maintenance & Repair, Welding
Consumables, Welding
Machines/Equipment
Representatives:
Gases Arc and Supply, Denver, CO
Victor Welding, Los Angeles, CA
Delta Electric, Logan, WV

ArcOne . . . . . . . . . . . . . . . . . . . . 11094
85 Independence Dr.
Taunton, MA 02780
ph: 508-884-9600
fax: 508-884-9666
www.arc1weldsafe.com
Arc Welding, Brazing & Soldering, Cutting,
Safety & Environmental, Welding
Machines/Equipment

Ardleigh Minerals Inc. . . . . . . . . . . . 10221
3645 Warrensville Center Rd.
Ste. 223
Shaker Heights, OH 44122
ph: 216-921-6500
fax: 216-921-3840
www.ardleigh.net
Brazing & Soldering, Finishing,
Maintenance & Repair, Material
Handling/Marking, Safety & Environmental,
Thermal Spraying

Making Your Dining Reservations… 
has never been easier!

Book your restaurant 
reservations right 
from the show floor! 

Staff of the Las Vegas 

Menu Revue will be on 

hand during show hours 

to assist exhibitors and 

attendees with restaurant 

reservations as well as 

offer recommendations. 

Visit the Las Vegas Menu 

Revue restaurant reservation 

counter, located outside of the west 

entrance on the first floor of the South Hall lobby.  

Or call (702) 943-3572 to conveniently make your breakfast, 

lunch or dinner reservations.

zSD08_ExhDir_bulb:Layout 1  9/15/08  1:46 PM  Page 87

developed 400 Series for higher
temperature exhaust applications.

Welding Machines/Equipment

A & A Manufacturing
Co., Inc. . . . . . . . . . . . . Booth 10143
GOR-SPOT
A & A Manufacturing offers the GOR-
SPOT, the spot welding holder from
Gortite. The GOR-SPOT is a cost
effective replacement for balancers
and manipulators in welding
applications that require speed and
flexibility. Features include: four axis
adjustability for pivot, 360 degree
rotation, 360 degree swivel and height.
The GOR-SPOT replaces gantry rails,
balancers and long cabling, while
working off of conventional power.

A Rhino Welder . . . . . . Booth 12174
Welders Model 251 & 211
Just released for the USA market, the
Model 251 and 211 are a combination
of efficient universal parts and new
technology.

Arc Specialties Inc.. . . Booth 12111
ARC-08PP PLC Portable GMAW Drill
Pipe Hard Bander
The ARC-08PP is a portable hard
bander that transports versatility to
wherever innovation demands. Touting
intuitive controls and hydraulic stands
for pipe stabilization, the ARC-08PP
provides the exceptional precision of
its stationary predecessor without
sacrificing ARC Specialties' renowned
quality standards.

ARC-06G CNC GTAW Bore
Cladding System
The ARC-06G Bore Cladder is the
ideal solution for unique welding
shapes, allowing complete control over
every aspect of the welding sequence.
Backed by ARC Specialties' standard
of excellence, the system features a
rotary head torch for continuous
welding as well as “Teach and Repeat”
capabilities for unparalleled efficiency.

ARC-05R PLC GTAW Vertical
Bore Cladder
The ARC-05R Vertical Bore Cladder is
the ultimate champion of cladding

systems, allowing complete control
over every aspect of the welding
sequence. Also backed by ARC
Specialties' standard of excellence,
the system features a rotary head
torch for continuous welding and
“Teach and Repeat” capabilities for
unparalleled efficiency.

ARCON Welding
Equipment, LLC. . . . . . Booth 11093
2-Drive & 4-Drive Roll Wire Feeders
ARCON Welding Equipment
introduces its new 2-Drive and 4-Drive
Roll Wire Feeders with a 350A MIG
gun for ARCON`s portable Workhorse
300MS inverter MIG welder. A 15 foot
remote cable is included. Optional
package includes 15 foot 2/0 welding
inter-connect cable and 15 foot 2/0
work cable with clamp.
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New
Products
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Package	 Rate	 Specifications

Classic  	 $500  	� Print: The show directory will feature your company logo in the alphabetical listing.  
Your company name will be highlighted within the product category section.

		�  Web: Your company logo, company profile, product listings, featured exhibitor “icon” on 
search results, booth “turn-up” on floor plan, and leads from agenda planner. 

Premium   	 $750  	� The entire Classic listed above plus two (2) customizable interactive panels on 
exhibitors’ storefront that include graphics and text. 

Ultra   	 $1,700  	� The entire Classic listed above plus four (4) customizable interactive panels on 
exhibitors’ storefront, two panels can be video/multimedia flash presentations. 

	 ENHANCED LISTING    
	� Enhance your company’s listing in the printed Show Directory, online Exhibitor search pages, and the online floor plan. The 

combination of these two promotional avenues provides exceptional company branding at an economical price. View a live 
demonstration of the Classic, Premium and Ultra enhanced Web listing levels at fabtechexpo.com.

	 Enhanced Listing Order Closing & Material Deadline: September 23, 2011

�FABTECH Intl. & AWS Welding Show/METALFORM The Official Show Daily TUESDAY • OCTOBER 7, 2008

North America’s Largest Metal Forming, Fabricating & Welding Event

“ AlcoTec wire gives me  
the quality I need for  
 my aluminum welding.”

Quality aluminum welding starts with a quality filler metal – material with the 
consistency, feedability, surface finish and cleanliness required to produce 
welds with aesthetic appeal and x-ray quality. Welders around the world  
find their solution for quality in AlcoTec aluminum wire, the choice of experts  
and the number one provider of aluminum wire worldwide. With AlcoTec, in  
addition to top-quality wire, you receive continued support after the sale. The 
experienced AlcoTec staff is always ready to assist with welding problems, help  
improve your manufacturing techniques or develop new welding procedures.

For your next aluminum welding job, ask for quality.  
Ask for AlcoTec by name.

2750 Aero Park Drive, Traverse City, MI 49686-9263         
Phone: 1-800-228-0750            

www.alcotec.com

A member of the ESAB Group, Inc.

Quality, Technology, Support — Simply the best

VISIT US AT BOOTH 14003

Sparks were flying behind the trans-
parent red walls as six young welders 
set off to compete for the opportunity 
to participate in US Open Weld Trials 
and later in the Olympics of welding 
— The WorldSkills Competition. At 
stake is also a $40,000 scholarship to 
a three-year welding program.

During the three-day event, these 
top students will showcase their skills 
with a variety of welding processes, 
such as SMAW, GTAW, GMAW 
and FCAW. Each contestant has to 
complete several projects, including 
a pressure vessel, a test pipe, a test 
piece and several sheet metal and 
stainless steel constructions. The 
work is judged by the adherence to 
blueprints, precision, aesthetics and 
soundness. The contest will also ex-
amine written skills and the ability to 
interpret welding codesw.

This year’s competitors are Mo-
hammad Farhat of Washtenaw Com-
munity College, Mich.; Joe Young 

of Washtenaw Community College, 
Mich.; Andrew Pellissier, Truckee 
Meadows Community College, Nev.; 
Wesley Smith, Penn College of Tech-
nology, Pa.; Mason Winters, College 
of Eastern Utah, Utah; and Joshua 
Steinbrecher, Northeast Wisconsin 
Technical College, Wis.

To make it to this level, welders aged 
19-21 have to have welding experience 
through high school or post-second-
ary education, win their respective 
state welding competition, a national 
competition in Kansas City, and then 
be selected by a committee to compete 

in this Weld-Off. Three winners will 
advance to the US Open Weld Trials, 
where two will be selected to enter the 
WorldSkills Competition in Calgary, 
Alberta, Canada, in 2009. 

This morning, competitors started 
in individual welding environments, 
draped in film for safety. Each work-
space was equipped with a Miller 
Dynasty 350 machine for GTAW 
and SMAW welding, Lincoln Electic 
Invertec V350-Pro for GMAW and 
FCAW welding, and an air extraction 
system. Each contestant could bring 

their own tool box. 
“We allow them to bring pretty 

much anything they want as long as 
it doesn’t give them a competitive 
advantage,” said Ray Connolly, shop 
master and member of the AWS 
Skills Committee. “They can bring 
their own setups for consumables but 

Welders! Start Your Torches!
The Welding Competition Is Off to A Great Start

continued on page 28

fabricating welding tube & pipe stamping

Show Daily
North America’s Largest Metal Forming, Fabricating & Welding Event

The Official

cosponsored by industry partner

IT'S NOT JUST
AN IRONWORKER.©

IT'S NOT JUST 
AN IRONWORKER.©AN IRONWORKER.©AN IRONWORKER.AN IRONWORKER.AN IRONWORKER.AN IRONWORKER.©AN IRONWORKER.©AN IRONWORKER.©©©

THE #1 SELLING 
AUTOMATED 

IRONWORKER 
IN THE WORLD!

WWW.COMEQ.COM
E-mail: sales@comeq.com

Phone: 410-933-8500

See two of them in operation at the FABTECH SHOW - Booth # 4123

HYDRAULIC IRONWORKERS

 OFFICIAL SHOW NEWS | TUESDAY, OCTOBER 7, 2008

DON’T MISS TODAY!

Keynote — Dean Kamen 
8:00 a.m. • Room S233

Free Business Session 
12:30 p.m. • Room S233

New Product Theater 
Presentations • Booth #10291

AWS Skills Competition  
Weld-Off • Booth #14000 

Globalization of business isn’t going 
away. And how the United States re-
acts to the challenges a world economy 
offers will dictate how successful the 
country’s manufacturers will be, Jim 
Waters, vice president of the Caterpil-
lar Production System at Caterpillar, 
told show attendees at the Keynote 
Address Monday morning.

“Ninety-five percent of the world’s 
population lives outside of the United 

States,” Waters said. “Looking inward 
means we’re cutting ourselves off from 
that global market.” These facts are 
nothing new. However, what makes 
the nation’s current situation danger-
ous, Waters said, is the mantra he’s 
been hearing about having the U.S. 
economy turn inward to protect jobs 
and industries.

“I hear a lot of complaints of U.S. 
Monday’s Keynote speaker, Jim Waters

As the ribbon was being cut for the 
FABTECH International & AWS 
Welding Show, introducing MET-
ALFORM, in Las Vegas, financial 
news from New York and around the 
world was grim. The DOW dropped 
below 10,000 for the first time since 
2004, the NASDAQ was down and 
investors were fidgeting. But in Ve-
gas, thousands of tradeshow attendees 
walked through the doors with vendor 
lists in hand, planning to buy.

The ribbon cutting — featuring a 
bright red ribbon and a giant pair of 
wooden-handled scissors — provided 
the perfect opportunity to highlight the 
new partnerships among associations 
represented at the show. Neil A. Duffie, 
president of the Society of Manufactur-
ing Engineers, welcomed the attendees 

and quickly turned the spotlight over 
to Mike Pellecchia, chairman of the 
Fabricators & Manufacturers Asso-
ciation board of directors. Pellecchia 
mentioned the continuing support of 
the National Association of Manufac-
turers, and went on to introduce a new 
industry partner, the Association for 
Manufacturing Technology (AMT). 
According to Pellecchia, AMT, “now 
endorses our event as the only trade 
show venue for metal forming and fab-
ricating equipment.”

 The Precision Metalforming As-
sociation (PMA) was introduced and 
welcomed by Vic Matthews, global 
customer service specialist for the 
Lincoln Electric Company and presi-
dent-elect of the American Welding 
Society. Ralph Hardt, president of 

Feintool USA and 2008 chairman of 
PMA concluded the event with the 
words, “Let the show begin!” The rib-
bon was cut and the crowd moved to 
the tradeshow floor.

And on the floor, BUSINESS as usual...

Dave Kisel is sales director for 
Equipment Corps, Inc. of Hamilton, 

Ontario, Canada. His company rents 
hand tools and portables. When asked 
about the economy, Kisel replied, “So 
far we haven’t experienced anything 
negative, although we’re waiting for 
the next shoe to drop. I actually think 
we’ll be busy. Often in bad times peo-
ple will rent rather than buy,” he said. 

Looking Overseas to Grow Domestically
Global Growth Key To U.S. Success in Manufacturing

Attendees Ready to Buy  
Despite Stock Market Woes
Boost in Attendance Energizes Show Floor

Michael Pellecchia (FMA), Victor Matthews (AWS), Neil A. Duffie (SME), and Ralph Hardt (PMA)

continued on page 29

continued on page 30

	 SHOW DAILY ADVERTISING  
	� The Official Show Daily is an easy-to-read tabloid size daily show newspaper that provides attendees the most up-to-date 

information on all the day’s events and offerings. Featuring an exhibitor list, schedule of events, new products and more, the 
Show Daily will capture all the excitement of the show. Place a ½ page or larger ad and receive free editorial of 500 words or 
less. (Ad placement available on a first come, first served basis. Specific day editorial placement cannot be guaranteed)

	 Official Show Daily Order Closing & Material Deadline: September 23, 2011

ADVERTISING  
Opportunities 2011  

Ad Size 	 4x Rate*	 Mechanical Specifications

Tabloid, 4-color 	 $3,000 	 Trim: 10½ x 135⁄8; Bleed: 10¾” x 137⁄8” 
Standard, 4-color 	 $2,000 	 71⁄8” x 101⁄8”; Bleed: 77⁄8” x 107⁄8” 
½ Horizontal, 4-color	 $1,500		 7” x 47⁄8” 
½ Vertical, 4-color	 $1,500		 45⁄8” x 7¼” 
¼ 4-color	 $ 900	 33⁄8” x 47⁄8”

*4x rate: One low rate includes same ad in all four issues.

Premium Positions
Front Cover Bottom (Live 9½” x 2¼”; Bleed 105⁄8” x 23/4”) . . . . . . . . . . . . . . . . . .                 $3,900
Page 3 – 2/3 Page . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                $3,900 
Inside Front Cover (Tabloid) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       $4,650
Inside Back Cover (Tabloid) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        $4,650
Back Cover (Tabloid) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             $4,900



FOR QUESTIONS ON ADVERTISING, CONTACT:

6
Ad Size 	 Rate	 Specifications

120 w x 240 h pixel	 $1,500	 static banner ad on home page* 
          Premium Price:	 $2,500	 static banner ad, locked position

355 w x 90 h pixel	 $2,500�	 �static banner ad on the registration page 
(top left* or top right*)

355 w x 90 h pixel	 $2,500�	 �static banner ad on the hotel page  
(top left* or top right*)

360 w x 45 h pixel	 $3,000  	��� �static banner ad on the online 
show floor plan**

*(4 positions available, will rotate with other ads)  **(2 positions available, will rotate with other ads)

	 WEB BANNER AD    
	� Thousands of key decision-makers and industry professionals look to fabtechexpo.com to find the latest equipment and 

services at FABTECH. Place your banner ad on the Home, Registration, Hotel and/or Show Floor Plan web pages. 
Note: All banner ads will link to the Exhibitor Showroom listing. 

	 Web Banner Advertising Order Closing & Material Deadline: September 23, 2011

5
Quantity 	 Rate	 Mechanical Specifications

Two (2) Color Decals 	 $2,000  	 3ft H x 6ft W 

	 FLOOR LOGO’S    
	� Place your company’s logo on the carpet in the highest traffic areas including, the entrance area, registration  

and near the escalators. Make sure attendees see your company name as they walk along these main aisles.  
Exact logo placement to be determined by Show Management.

	 Floor Logo Order Closing & Material Deadline: September 23, 2011

7

Ad Size 	 Rate	 Specifications

Full Page 	 $4,150	 Trim: 6” x 9¾”; Live: 5½” x 9¼; Bleed: 6¼” x 10” 
1/2 Page 	 $2,075	 5½” x 4½”

Color Charges:  4-color process $1,295 •  2-color process* $550 * For 2-color ads, 2nd color will be 4-color process tint matched only.

EDUCATION PROGRAM Advertising   
	� Advertise in this comprehensive educational brochure and reach thousands of progressive minded individuals months before 

the show opens. Over 75,000 brochures, targeted to an audience eager to learn about the latest technology the industry 
has to offer. This brochure details the complete educational lineup at FABTECH outlining hundreds of programs focused on 
forming, fabricating, stamping, tube & pipe, welding, finishing, management and more.  

	 Education Program Order Closing and Material Deadline: June 17, 2011

Forming, Fab & Tube 
Exhibitors (A-L)    
�Michael Scott, FMA 
(800) 432-2832 ext. 271 
michaels@fmafabtech.com

Forming, Fab & Tube 
Exhibitors (M-Z)    
Jackie McBain, FMA 
(800) 432-2832 ext. 270 
jackiem@fmafabtech.com

Metalform Exhibitors  
��Andy Flando, PMA 
(216) 901-8800 ext. 126 
aflando@pma.org

Welding Exhibitors    
�Rob Saltzstein, AWS 
(800) 443-9353 ext. 243 
salty@aws.org

Finishing Exhibitors    
Andy Goyer, CCAI 
(941) 373-1830 
andy@goyermgt.com

ADVERTISING  
Opportunities 2011  

North America’s Largest Metal Forming, Fabricating,  
Welding and Finishing Event 

November 14-17, 2011 | McCormick Place | Chicago, IL  USA

Your 
Ad 

Here

Your Ad Here

Your Ad HereYour Ad Here



Bill To  m Agency (if different from exhibitor)

PO#

Contact Name

Company Name

Address 1

Address 2

City 	 State 	 Postal Code

Country (if other than U.S.)

Telephone 	 Fax

Contact Email

m �Platinum Advertising Package – Purchase five (5) advertising 
products and receive 12.5% off net rates.

m �Gold Advertising Package – Purchase four (4) advertising  
products and receive 10% off net rates. 

m �Silver Advertising Package – Purchase three (3) advertising 
products and receive 8.5% off net rates.

m �Bronze Advertising Package – Purchase two (2) advertising 
products and receive 5% off net rates. 

o ��Directory Ad (Order & Material Deadline: 9/23/11)	

	 Size: ___________________ OR Premium Position: (indicate below) 

	 Base cost (B/W) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           $___________ 
	 + Color: m 2 color  m 4 color . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                $___________

	 Premium Positions (Color Only) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              $___________
	 m Inside Front Cover   	 m Back Cover	     m Page 3 
	 m Inside Back Cover   	 m Tab Dividers (8 available) 

	� –�15% Agency Commission or in-house agency discount . . . . . . . . . .          $___________

				    Total  $___________

o �Show Daily Ad (Order & Material Deadline: 9/23/11) 	

	 Size: ___________________ OR Premium Position: (indicate below)	 $___________

	 Premium Positions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          $___________

	 m Front Cover Bottom  	 m Back Cover	  m Inside Back Cover	  

	 m Inside Front Cover   	 m Page 3  

	� –�15% Agency Commission or in-house agency discount. . . . . . . . . .          $___________

				    Total  $___________

insertion order form
Print & Web Advertising
North America’s Largest Metal Forming, Fabricating, Welding and Finishing Event 
November 14-17, 2011 | McCormick Place | Chicago, Illinois  USA

o �Education Program Brochure Ad (Order & Material Deadline: 6/17/11)

	 Size: ___________________ 

	 Base cost (B/W) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           $___________ 
	 + Color: m 2 color  m 4 color . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                $___________

�	 –�15% Agency Commission or in-house agency discount. . . . . . . . . .          $___________

							       Total  $___________

o Trade Show Map (Order & Material Deadline: 8/26/11) . .  Total  $___________

Place your 2011 Advertising order by 7/29/2011 to receive Early Bird package discount. 

TOTAL NET COST. . . . . . . . . . . . . . . . . . . . . . . . . . .                           $_________________

Less Priority Package Discount (if applicable). . . . . . . .        $_________________

FINAL COST . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $_________________	

Forming, Fabricating,  
Tube Exhibitors  (A-L)
Michael Scott  
Michaels@fmafabtech.com  
(800) 432-2832 ext. 271
Fax: (815) 484-7746

Forming, Fabricating,  
Tube Exhibitors  (M-Z)
Jackie McBain  
Jackiem@fmafabtech.com  
(800) 432-2832 ext. 270
Fax: (815) 484-7773

Welding Exhibitors
Rob Saltzstein, salty@aws.org
(800) 443-9353 ext. 243
Fax: (305) 443-7559

Metalform Exhibitors
Andy Flando 
aflando@pma.org  
(216) 901-8800 ext. 126
Fax: (216) 901-9190

Finishing Exhibitors
Andy Goyer 
andy@goyermgt.com 
(941) 373-1830
Fax: (941)-373-1828

RETURN COMPLETED FORM TO SALES
*�See reverse side for details of ad sizes, enhanced listing levels, 
and rates. Refer to enclosed guidelines for submitting artwork. 

SALES CONTACTS: Authorization

Name (please print)					   

Title/Position

Signature: (required)				    Date

Exhibitor Information

PO#  		  Booth #

Contact Name

Company Name

Address 1

Address 2

City 	 State 	 Postal Code

Country (if other than U.S.)

Telephone 	 Fax

Contact Email

o �Floor Logo’s, two (2) (Order & Material Deadline: 9/23/11) . . Total  $___________

o �Enhanced Listing in Print Directory & Web. . . . .    Total  $___________ 

(Order & Material Deadline: 9/23/11) m Classic m Premium m Ultra 

o Web Banner Ads (Order & Material Deadline: 9/23/11) .  Total  $___________ 

      m Home Page   m Floor Plan   m Registration Page   m Hotel Page   

o Other ____________________________________. . .Total  $___________



insertion order form
Print & Web Advertising Rates
North America’s Largest Metal Forming, Fabricating, Welding and Finishing Event 
November 14-17, 2011 | McCormick Place | Chicago, Illinois  USA

1. Official Directory Advertising (Order & Material Deadline: 9/23/11)

2. Show Daily Advertising (Order & Material Deadline: 9/23/11)

3. Trade Show Map Advertising (Order & Material Deadline: 8/26/11)

4. Floor Logo (Order & Material Deadline: 9/23/11)

5. Enhanced Listings (Order & Material Deadline: 9/23/11)

6. Web Ads (Order & Material Deadline: 9/23/11)

7. Education Program Brochure Advertising (Order & Material Deadline: 6/17/11)

Indicate Ad Size	 Ad Rate	 Mechanical Specifications	 Color Charges
Standard  B/W	 $3,450	 Trim: 8¼” x 10¾”, Live: 7¾ x 103⁄8, Bleed: 8½” x 11”	 4 color process	 $900
2/3 B/W	 $2,750	 45⁄8” x 10”	 2 color process*	 $400
1/2 Horizontal B/W	 $2,050	 7” x 47⁄8”	 * For 2-color ads, 2nd color will be 
1/2 Vertical B/W	 $2,050	 45⁄8” x 71⁄4”	   4-color process tint matched only. 
1/3 Horizontal B/W	 $1,790	 45⁄8” x 47⁄8”	   Black + 2nd color.  
1/3 Vertical B/W	 $1,790	 23⁄16” x 10”
1/4 B/W	 $  990	 33⁄8” x 47⁄8”

Premium Positions (Color Only) 
Inside Front Cover (standard); Back Cover (standard); Inside Back Cover (standard); Page 3 (standard); Tab Dividers (standard) (8 available) - each option $4,872

Indicate Ad Size	 Ad Rate	 Mechanical Specifications	
Tabloid, 4-color	 $3,000	 101⁄2” x 135⁄8” (Bleed: 103⁄4” x 137⁄8”)
Standard, 4-color	 $2,000	 71⁄8” x 101⁄8” (Bleed: 77⁄8” x 107⁄8”)
1/2 Vertical, 4-color	 $1,500	 45⁄8” x 71⁄4” 
1/2 Horizontal, 4-color	 $1,500	 7” x 47⁄8”	  
1/4, 4-color	 $  900	 33⁄8” x 47⁄8”

Premium Positions (Color Only) 
Front Cover Bottom (Live 9-1⁄2 x 2-1⁄4; Bleed 10-5⁄8 x 2-3⁄4) $3,900; Page #3 (2/3 page) $3,900; Inside Back Cover (tabloid) $4,650
Inside Front Cover (tabloid) $4,650; Back Cover (tabloid) $4,900

Size/location 	 Rate

�Business card size ad (3.4” W x 1.5” H) with arrow pointing to location on floor plan.  	 $1,995  
(Limited number available)
Exclusive back cover sponsor	 $4,995

Size/location 	 Rate

Two (2) 3x6 carpet overlays, exact logo placement to be determined by Show Management.  	 $2,000 

�Classic: Cost $500 Web: company logo, company profile, product listings, featured exhibitor “icon” on search results, booth “turn-up” on floor plan,  
leads from agenda planner. Print: company logo and enhanced company name in Official Show Directory.

Premium: Cost $750 All of the Classic listed above plus two (2) customizable interactive panels that include graphics and text.  

�Ultra: Cost $1,700 All of the Classic listing above plus four (4) customizable interactive panels, two can be video/multimedia. 

Locations 	 Rate

Home Page: �120 w x 240 h pixel banner ad, rotating. Four (4) positions available.  	 $1,500 
Premium: does not rotate with other ads.	 $2,500

Registration Page:   �355 w x 90 h pixel banner ad, rotating.  
Four (4) positions available on left; four (4) positions available on right.   	 $2,500

Hotel Page:   �355 w x 90 h pixel banner ad, rotating.  
Four (4) positions available on left; four (4) positions available on right.    	 $2,500

Floor Plan: 360 w x 45 h pixel banner ad, rotating. Two (2) positions available.  	 $3,000 

Indicate Ad Size	 Ad Rate	 Mechanical Specifications	 Color Charges

Full Page 	 $4,150	 (Live: 51/2” x 91/2”, Bleed: 61/4” x 10”)	 4-color process	 $1,295
1/2 Page 	 $2,075	 (51/2” x 41/2”)	 2-color process*	 $   550
	 * �For 2-color ads, 2nd color will be 4-color process tint matched only.

Want to customize an advertising product or package to fit your company needs? Contact a sales representative to discuss.
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